CORPORATE BENEFITS

Specific packages can be designed for donors of exceptional generosity
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Recognition throughout entire season in all
forms of media listed below — including on
the projected titles screen before every
performance. X
“Lunch & Learn” VIP presentation at your
corporate headquarters about the opera.
X X
Name listed on supertitle screen for the
sponsored performance/production X X X
Eight (8) premium tickets for each
production X X X
Private reception with artists after the
performance X X X X
Free dress rehearsal passes for employees
(Depending upon availability) X X X X
Discount Advertising in our program book
X X X X X
Discount ticket offers for employees to
actual performance X X X X X
Logo Recognition on production
advertising posters outside the Kimmel X X X X X
Center
Logo Recognition on our production
brochures, flyers, and postcards X X X X X
Article in our newsletter about your
company and its sponsorship X X X X X X
Listing in our annual newspaper
advertisement X X X X X X X
Recognition on our website with your logo
and hyperlink to your homepage X X X X X X X
Listing in our program book
X X X X X X X




